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uksV % lHkh ik¡p iz’uksa d¢ mŸkj nhft,A izR;sd bdkbZ ls ,d iz’u 

djuk vfuok;Z gSA lHkh iz’uksa d¢ vad leku gSaA 

 Attempt all the five questions. One question from each 

Unit is compulsory. All questions carry equal marks. 

bdkbZ&1 

(UNIT—1) 

1- foi.ku ‘kks/k D;k gS \ blds egRo ,oa {ks= dks le>kb,A 

What is Marketing Research ? Explain its importance and 

scope. 

vFkok 

(Or) 

vk/kqfud O;olk; esa fo.ku lwpuk i)fr ds egRo dh foospuk 

dhft,A 

Discuss the importance of Marketing Information System 

in Modern Business. 



 [ 2 ] DD–118 

bdkbZ&2 

(UNIT—2) 

2- ‘kks/k lajpuk ls D;k vk’k; gS \ blds mís’; ,oa izdkj crkb,A 

What is meant by Research Design ? Explain its 

objectives and types. 

vFkok 

(Or) 

ifjdYiuk D;k gS \ blds izeq[k izdkjksa dh mnkgj.k lfgr 

O;k[;k dhft,A 

What is hypothesis ? Explain its main types with 

examples. 

bdkbZ&3 

(UNIT—3) 

3- ,d foi.ku laxBu dh puk ¼cukoV½ fdu vk/kkjksa ij dh tk 

ldrh gS \ foospuk dhft,A 

What are those bases upon which Marketing Organization 

Structure can be built ? Discuss. 

vFkok 

(Or) 

fuEufyf[kr ij laf{kIr fVIif.k;k¡ fyf[k, % 

¼v½ mRikn ‘kks/k  

¼c½ ek/;e ‘kks/k 

¼l½ iksLVj ‘kks/k 

Write short notes on the following : 

(a) Product Research 

(b) Media Research 

(c) Poster Research 

bdkbZ&4 
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(UNIT—4) 

4- vfHkizsj.k ‘kks/k D;k gS \ blds egRo ,oa lhekvksa dh foospuk 

dhft,A 

What is Motivation Research ? Explain its importance and 

limitations. 

vFkok 

(Or) 

foi.ku vuqla/kku dh fof’k”V rduhdksa dk o.kZu dhft,A 

What are the special techniques of Marketing Research ? 

bdkbZ&5 

(UNIT—5) 

5- ^u;k mRikn ‘kks/k* ij ,d ys[k fyf[k,A 

Write a note on ‘New Product Research’. 

vFkok 

(Or) 

foKkiu ‘kks/k ls D;k vk’k; gS \ foKkiu ‘kks/k ds fy, fdl 

izdkj dh tkudkfj;k¡ vko’;d gSa \ 

What is meant by Advertising Research ? What types of 

information are needed for advertising research ? 
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